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- Ma femme voudrait savoir si vous avez | infention
de w'accorder une promotion et, si oui, quand ?
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Catalina Marketing, leader mondial de la

communication ciblée
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Un savoir faire développé depuis 25 ans
P> 1000 collaborateurs dans le monde, 160 en France

P 700 industriels et 200 distributeurs partenaires

P Plus de 150 millions de foyers en base

P C.A. > 500 Millions $
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Développer le Capital Client

p Insight

Connaissance et compréhension du client

» Communication

Ciblee en one-to-one aupres
des clients strategiques

Analyse d'impact et mesures d’efficacitée
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Communication individualisée ...de masse
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Le bon Message, a la bonne Cible,
au bon Moment, sur le bon Support
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En quelgues mots

» Des promotions traditionnelles, » Des déclinaisons qui les
présentes dans tous les pays: dynamisent :
Prix Ronds
Simplicité

Lots multi-catégories orientés

Immédiateté . .
« solution client »

Bons de réduction Sortir du discours prix

Tous les clients, y compris Emergence des médias
non porteurs de carte numeriques : la technologie
humanise la relation client
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Agenda

» Des promos ailleurs

»  Sortir du discours prix
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La communication prix reste le cceur de la promotion
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Méme si le support se modernise

Food Lion This week's circular is now available! Check out the great
savings on Boneless Chicken Breasts, Roast, & fresh Ground Beef. Looking

for a meal under $10? We've got specials on everything you would need
for Hot Dog Night!

=

FOOD LiON

Search Home Profile  Find Friends  Account
= [
Food Lion | % Become a Fan |
wall Info Savings Photos Video Events »
Food Lion + Fans Just Fans Create an Ad

d
ann un“ Food Lion Hey Charlotte fans - the Charlotte Clean and Green Festival is ,Ef,:::f With Mdre
this Saturday, April 17th. Come visit the Scotties Facial Tissue booth to
learn about their Tree Planting Promise, get a free sample, & an exclusive
Food Lion coupon to use on your next purchase!
4 hours ago

Suggest to Friends

We love our fans! This is the
official spot ta socialize about all
things Food Lion. Welcome!

Y 10 people like this.

Share the Facebook
experience with more of
your friends. Use our
simple invite tools to start
connecting.

Eve Rothacker | love the free coupons FL keep sending
\1 me! | will def keep shopping there!
http:/ /www.foodlion.com

Follow us on Twitter!
http:/ /twitter.com/foos

Food Lion This week's circular is now available! Check out the great
ﬁ savings on Boneless Chicken Breasts, Roast, & fresh Cround Beef. Looking

for a meal under $10? We've got specials on everything you would need
for Hot Dog Night!

Information

Founded:
Founded as Food Town in 1957,
today Foed Lion is one of the
largest supermarket companies
in the United States.

Source: social.foodlion.com

Fans [ Yesterday at 2:13pm via Social Publisher - Share
6 of 20,454 fans See All &9 17 people like this.
D\ ¥ £J Viewall 5 comments
LaDonna Murray NICE *
Oelandn  Noreno Patry 20 hours ago - Report

1# Chat (|
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Une mise en valeur des baisses de prix
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Des économies

Les meilleures
promos pour
VOS repas

Comme
le printemps,
les légumes

de communions primeurs sont
et de fétes laiques de retour
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Repas préts a I'emploi

P |isibilité : peu de produits par page

» Accessibilité : des remises a I'unité

¥ Linea Yogurt Magri
Yomo

cord. 2 pz da g 125 Cad.
¥
=, u

Offertariservataa:
Valeria Freschi
Necarta: 0408204665535

validain: == al & ag

Vos counaes 13eptars Jua medlesrs prin avec on plus. de '
mynbdrewies rtductions Extra Uilser vetre carte Exira Rtdachiem ®

twitter Home Prafile Find People Settings Help Sign out

du% targetdailydeal

deals

‘4 Follow 3 Lists

-

»
Wab hitp//dallydests—.

1 9847 508
oyt Fillrees. Wized

Tweets 212

Favorites

4/13Daily Deal: Mos (Hi-) Def: LGEIeclrom:s 32 Full HD
LCDTV 547999 sm 13% http://target.com/dd
00 AM Apr 13th via

4/12 Dajly Deal: Flicks Al mscn A»rblwn Inﬂauble Movie
Scleen 5129 99 save 50‘% hatp: et.com,

4/11 Daily Deal: Singular Sensation: Sens
Coffu Ma\:hm: §47.99, save 26%

0 AM Apr 11th via APi

4110 Daibe Deal: Stainlese Steal: Farh 1d-nc

14 Daily Deal: Hero Title: Graco
Contempo Highchair - Avalon, i
$79.99, save 27%
: [ [target.com/dd

Actions:
refiart far spam
Following

©

RSS feed of
fargelallydeal’ nieets

colruyt r I
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Des prix ronds, comme sur le frais

Over 100

soft drinks
£1.

Branston
NEW Tomato Ketchup Top Down ..o,

YEP 520 £1.00

RGOS SI0GISTT7 0 001 AOMNIRED 1003
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Les prix ronds, comme au marché

’Simple

4 Percutant

Do we deliver to you? .

[Groceries 5 @

» Store Locator

| I

» My Account  » Register

Check postcode | ‘

Login

H l Search
Sainsbury’s -
Groceries My usuals Recipes & tips Ideas Shopping List

Fresh Foods Bakery Food Frozen OffLicence Drink Health & Beauty House & Pet Baby Half Price Round Pound Deals = Multibuys
=
/ Enter your postcode to check we deliver
GREAT 1005 of great offers i your area
OFFERS At Sainsbury's, we bring you low prices on 1000s of products every week. Ta save you time, we've put our very best offers
together in one place.
Search all our top deals here, or use the categories above to find different types of products on offer.
Username Password
F bt d?
Buy 2 for £4.00 Buy 2 for £2.00 | Buy 4 for £3.00 ey
Goodfella's Speciale Pepperg Kingsmill 50/50 Medium 800g  Simple Baby Moisturise & Cay =i
|1 add w | N—
| — [ 1 Add
Del 27 apri | Delivery by 27 Aokl | Delivery by 04 May
» Click for all varieties in offer s Click for all varieties in offer | » Click for all varieties in offer
Buy 2 for £4.00 \ Save 50% was £5.99 now \ 12 rolls of the price of 9
Robinsons Fruit Shoot Apple & | £2.99 | Andrex Aloe Yera ( 12 Rolls For
Blackcurrant, Mo Added Sugar . , ) 9 Rolls o
8x200m! L | Sainsbury's Fresh Large King gs 25/), i Andrex
£2.53/unit | Fromms 28y P | !
‘ £2.99/unit j‘ : ¥ [ |[ 1 |[(add L
1 | Add \
et ‘ 1 Add . | pelivery by 04 May
Delivery by 27 April | Delivery by 2 | » Click for all varieties in offer
» Click for all varieties in offer el ol A M.
| » Click for all varieties in offer |
Buy 2 for £3.00 | Buy 3 for £1.00 | Save 50% was £8.99 now
Sainsbury's Butchers Choice | Sainsbury's White Baps Soft £4 .49 |
| 2] Terminé

[ [ [@meme
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Les prix fixes

’Simple
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Lots : jusqu’ou ne pas aller trop loin ...

> Trop chers, trop gros,

les clients renaclent
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Malis comment rester attractif ?
_——\

Mécanique onéreuse

UK & USA
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Les lots multi-catégories orientes clients ...

Thématiques, porteurs de sens

Pertinents, sans exces

Prix ronds, simples, percutants
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. Jusqu’aux lots solutions repas

I —

Thématiques, porteurs de sens
Pertinents, sans exces

Prix ronds, simples, percutants
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...Qui se declinent en recettes discount
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Mais qui est Hilary Benn ?
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BOGOFL
Buy One Get One Free. Later -

Simple et Pertinent

Difféerenciant et Fidélisant

innove mais que fait
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Les bons de réduction s’envolent en Allemagne
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Les bons de réduction s’envolent ...
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Encore plus de bons de reduction

Multiplication des supports de
communication

Notamment numeriques et individualisés

———

| Iy
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La Fidelité marguent ses points

Réservée aux meilleurs clients

A moindre colts vs €

Belgique
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Les points fidélité, une monnaie de crise?

Du temporaire qui dure (cf nouvelle Appli I[phone)
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Parlons d’autre chose ...

Sortir du discours prix

Travailler sur la durée
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La MDD en avant, frontalement
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Promotions

Quelques innovations mais pas de révolution

Simplicité des mécaniques promotionnelles,

sans empilement
Une orientation Client

Diversité des supports de communication ...
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Agenda

Des promos ailleurs

Sortir du discours prix
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Multiplicité des supports publi-promotionnels
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L'utilisation des réseaux sociaux

Expéeriences en developpement aux Etats-Unis
Moderne, réactif, économique

Proche du client et des difféerentes communautés

Une solution pour créer I'événement sans recourir

au discours Prix ?
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Finiper
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La Twelpforce :
400 a 2200 volontaires

Pour étre N ?; 1 en service client
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L 'utilisation des réseaux sociaux
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En conclusion, je dirais que je n'ai jamais cru a l'internet et
gue les événements ont clairement prouvé une chose : j'avais tort.

william.faivre @catalinamarketing.com
01 46 94 52 33
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